Centurion Lifestyle Centre: An Xtreme Launch
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Official launch of Phase Il

To celebrate the highly anticipated opening of Centurion Lifestyle Centre’s phase
two, the communities in and around Centurion and Pretoria can look forward to
Xtreme Lifestyle 2008, taking place at the launch of the centre on Saturday 7 June.
Best of all, is that this exciting event will be the first, in what will become an annual
celebration.

Join in this all out action-packed day, where pushing the limits is the name of the
game, and there’s something for everyone, young and not-so-young, from
adrenaline-pumping fully choreographed stunts and show-off styles of the Motor-
cross championship team Le Riche Racing; to a fun motorbike course that has been
constructed for kids aged 7-11, plus jumping castles, face painters and balloon
sculptures for the little ones.

To top this, meet celebrities, including MC-ing couple Nico (of Top Billing fame) and
Christi Panagiotoulos (Karien on 7de Laan) and power-house South African rock
star, Nicholis Louw, who will be performing live, adding to an already stimulating,
super-charged day. “We want to do something that is really exciting on the day to
add to the Centurion Lifestyle experience and, at the same time, appeal to all ages.
Also the ‘extreme theme’ will tie back to ‘extreme savings’, where, at the opening,
shoppers can expect fantastic sales. Xtreme Lifestyle 2008 promises to be an
exciting day out for the whole family and the public can expect more to come,” says
Abland’s Development Director, Jurgens Prinsloo.



Centurion Lifestyle Centre’s second phase will introduce a whole new range of
stores and restaurants, including Mr. Price Home, Mr. Price Sport, Boardmans,
Home Etc, Cattle Baron and Jimmy Killer Prawns, to name a few, adding to the
shopping centre’s existing shops, which include a large Pick ‘n Pay Hypermarket and
a number of clothing stores, popular restaurants and banks.

With phase two in place the shopping venue will attract a broad spectrum of
shoppers, from families who simply want to dine out at one of the many restaurants,
while the kids use up all that excess energy in the exciting play area; to the décor
and fashion conscious shoppers, who want to spend the day updating their homes or
wardrobes. Best of all is the absolute convenience — here is a lifestyle centre where
shoppers can purchase almost anything from groceries to furniture, handbags and
shoes, plus do their banking at one of the three major banks with a fourth on its way.

Designed to be functional yet funky, the centre offers 2000 secure, free parking
bays, of which 300 are undercover, and a convenient layout using bold, cheerful
colours, ultimately appealing to the communities’ sense of family — a friendly,
welcoming environment.

Centurion Lifestyle Centre phase two completes the convenient lifestyle experience.
“Now, it's not just a grocery and fashion stop but also a décor destination with an
even more diverse dining experience. Plus, with the added restaurants, the Centre
will appeal to people looking for a fun night out,” says Prinsloo.

All queries regarding this exciting new launch may be directed to Yvette Els at
Abland on 011 510 9726.
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